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AI Overview for SCORE Mentors and Clients
This is a work in progress!
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EUDLUTION

UILIATIED

CHATGPT WRITING STYLES

Use These Article Writing Modifiers To Further Tailor
Our Article Writing Prompt To Your Unique Use Case

Incorporate storytelling: Weave a
narrative throughout the article to
create a compelling and engaging
structure

Enhances reader
engagement and makes
the content more
relatable.

Crafting a personal
experience or case
study article.

Use analogies and metaphors:
Simplify complex ideas by drawing
comparisons to familiar concepts.

Makes abstract
concepts more concrete
and easier to
understand.

Include relevant statistics and data:
Support your arguments with
quantitative evidence

Add a call-to-action: Encourage
readers to take a specific action or
adopt a certain perspective.

Incorporate expert quotations:
Include insights from relevant
experts to enhance your argument.

Strengthens your claims
and adds credibility to
your article.

Motivates readers and
helps achieve your
article's goal.

Provides additional
perspectives and lends
authority to your
content.

Explaining technical or
scientific topics.

Writing an evidence-
based report or
analysis.

Ending an opinion
plece or persuasive
article.

Presenting a well-
rounded discussion on
atopic.

Use descriptive language: Employ
vivid and evocative language to
paint a mental picture for the
reader.

Use humor and personality: Make
your article more enjoyable and
memorable by adding some flair and
emotion.

Address counterarguments:
Consider opposing views and
address potential criticisms.

Engages the reader's
senses and emotions,
making the content
more immersive.

Engages the readerona
personal level and
makes the content more
shareable.

Enhances the credibility
of your argument and
demonstrates a
balanced approach.

Use rhetorical questions: Pose
questions to engage the reader and
encourage critical thinking.

Focus on benefits and solutions:
Highlight the positive aspects and
potential solutions to problems.

Incorporate visual aids: Use images,
charts, or graphs to support your
points and enhance understanding.

Stimulates the reader's
curiosity and promotes
active engagement with
the topic.

Positions your article as
informative and
solution-oriented.

Breaks up text-heavy
content and helps
readers process
complex information.

Writing a travel or
lifestyle article.

Writing a lighthearted
or opinion-driven
piece.

Writing a persuasive or
argumentative article.

Introducing a thought-
provoking concept or
idea.

Writing a how-to guide
or problem-solving
plece.

Presenting data-driven
findings or trends.
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CHATGPT TONE MODIFIERS

Friendly +
Professional

Authoritative +
Informative

Urgent +
Persuasive

Casual +
Conversational

Professional +
Trustworthy

Humorous +
Informal

Professional +
Straightforward

Serious +
Empathetic

Positive +
Enthusiastic

Authoritative +

Professional

Casual + Funny

Authoritative +
Expert

Warm and
approachable, yet
knowledgeable and
competent

Confident and
knowledgeable, yet
informative and
helpful

High sense of urgency
and importance, yet
persuasive and
convincing

Relaxed and friendly,
yet conversational
and engaging

Reliable and
dependable, yet
professional and
polished

Entertaining and
playful, yet relaxed
and conversational

Direct and concise,
yet professional and
polished

Understanding and
caring, yet serious and
sincere

Optimistic and
enthusiastic, yet
positive and upbeat

Confident and
knowledgeable, yet
polished and refined

Relaxed and playful,
yet humorous and
entertaining

Confident and
knowledgeable, yet
authoritative and
respected

Sales emails,
customer service,
marketing copy

Thought
leadership
articles, industry
reports

Limited time
offers,
promotional
campaigns

Social media
posts, blog
content, internal
communications

Business
proposals,
executive
summaries,
investor pitches

Social media, blog
content, internal
communications

Business emails,
formal =~
communications,
legal documents

CrISIS T
communications,
customer service,
sensitive topics

Sales pitches,
customer service,
motivational
content

Executive
communications,
industry
presentations,
board meetings

Social media,
brand
personality,
content
marketing

Thought
leadership
articles, industry
reports, expert
opinions

Hi there! We're excited to help you with your
purchase. Our team of experts is here to ensure you
have a seamless experience from start to finish.

As leaders in the field, we have conducted extensive
research and analysis to provide you with the most
up-to-date insights on the latest trends and best
practices in the industry.

Act fast and don't miss out on this exclusive deal!
Our premium products are in high demand and we
don't want you to miss your chance to own them.

Hey there! We wanted to share some exciting news
with you. Our team has been hard at work on a new
product that we know you're going to love.

Our team has a proven track record of delivering
exceptional results for our clients. With our extensive
expertise and commitment to excellence, you can
trust us to deliver on our promises.

Our office dog is our official mascot and brings joy to
our team every day. Follow our social media to see
more of his antics!

We appreciate your interest in our company and
would be happy to provide additional information
upon request. Please let us know if you have any
questions.

We understand the impact that recent events have
had on our community, and we want you to know
that we are here to support you in any way we can.

Our products are designed to help you achieve your
goals and reach new heights of success. We're
excited to be on this journey with you!

As industry leaders, we are committed to setting the
standard for excellence and delivering exceptional
results for our stakeholders.

Did you hear the one about the marketer who walked
into a bar? Neither did we, but we're always up for a
good laugh!

As experts in the field, we have a deep understanding
of the challenges and opportunities facing our
industry. Our insights and recommendations are
based on years of experience and rigorous analysis.
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CHATGPT 3

EXTENSIONS _ILEARNING HOW TO PROMPT PROMPTING TECHNIQUES VOCABULARY

ChatGPT + Internet Inputs

o Open-£nded Instruction ”
ettt Mtipeche oo ROLE PLAYING - A

v L) TENPERATURE e
Find Prompt: Sresrine Generative Al
ol ADD EXAMPLES e

ChatGPT as Search Explanation OpenAl

cumrrumns opien STYLE arrs e

Promptheus What you provide ChatGPT

WRITING STYLES Y ARTIFICIAL INTELLIGENCE TERMS EXPLAINED TO NON-TECH PEOPLE
e [ LEARNING

e ik e
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How To Engineer
ChatGPT4 Prompts

Word count Product name
e T
Write a copy for a product called that helps
struggling content creators in 30 days
with then ask themi|to >

Risk reduction Call to action
e ————— Paln Oints =
What Specific thing

Let's brainstorm
Ygu will _ask your

| together on
fion that should and

Goal
Your order

How many you want

estoreera.gu mroad.com
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® ChatGPT for Designers
Cheat Sheet ® Beginner to @ Pro

Terminology Prompt Structures

Model: It'slike the Al's brain that learned from lots of data. o The more specific the prompt is, the more

Prompt: What you tell or ask the Al. desirable the outcomes will be.

Input:  Whatyou provide to the Al, usually in the form of a RTF:
prompt or question. i

Role, Task, Format.
Output: The Al'sresponse to your input. PECRA: Purpose, Expectation, Context, Request, Action.

Token i -molios placaortoxt oA canrond] TREF:  Task, Requirement, Expectation, Format.

Could be a letter or a word. GRADE: Goal, Request, Action, Detail, Examples.

Max The total amount of text that the Al can handle ROSES: Role, Objective, Scenario, Expected Solution, Steps

: atonce. e
Tokens Role, Definition, Intent, Request, Example,

HRIECE Clarification
Tone RSCET: Role, Situation, Complication, Expectation, Task
Using different tones can make the Al
A ) ) - Commands
0 adaptable to various scenarios, enhancing its
versatility. Act as: Directs the Al to assume a specific role.
Great for technical information, important Brainstorm: Sparlf creativity and explore different design
Professional: updates where the user may appreciate solutions.
directness and clarity. Reverse Deconstruct a design or process to
Friendi It helps users feel more comfortable and Engineer: understand its components and logic.
riendly:
promotes engagement. InSimple  Communicate complex ideas to non-experts
Great for motivating users, introducing new Terms: orclients.

Enthusiastic: at A teinay it it i
Eatures-onWheN LYINg 1o cleate excitement: Elaborate: Gainadeeperunderstanding of a concept,
Useful in customer support scenarios or any technique, or design principle.

Ewpathetic situation where the user may be frustrated.

List: Enumerate items, ideas, or steps.

Empower users and help them to understand

complexprocesses better, Useful ChatGPT Plugins (GPT4 Only)

Great for stressful situations or when

Instructional:

Reassuring; delivering bad news.
A . . Noteable . Link Reader
Motivate users to take action, try new
Inspirational: features, or engage more deeply with your
product.
. AskYourPDF & Prompt Perfect

Useful ChatGPT Extensions

Video Insights Resume Copilot
WebChatGPT: . B P

m Superpower
ChatGPT

Internet Access

Additional ChatGPT Resources

. BIomBEStont . BromptCenius Promptstacks: https://www.promptstacks.com/
FlowGPT: https://www.flowgpt.com/

,\)\.!x :i’l‘:tl:;p'::ader :l-\ll::::YiTa'::ztefor Github https://www.github.com/f/awesome-
Prompts: chatgpt-prompts
ChatGPT

https://www.discord.com/invite/rchatgpt

0\_ Gently smash that FOLLOW button if Discord:
@ ) ““'\ you're hungry for Al-powered design
AW tips & tricks, served fresh daily.
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ChatGPT Ultimate Prompting Guide

—_

© O N O O A~ W N

Tone: Specify the desired tone (e.g., formal, casual, informative, persuasive).

. Format: Define the format or structure (e.g., essay, bullet points, outline, dialogue).

. Act as: Indicate a role or perspective to adopt (e.g., expert, critic, enthusiast).

. Objective: State the goal or purpose of the response (e.g., inform, persuade, entertain).

. Context: Provide background information, data, or context for accurate content generation.

. Scope: Define the scope or range of the topic.

Keywords: List important keywords or phrases to be included.

. Limitations: Specify constraints, such as word or character count.

. Examples: Provide examples of desired style, structure, or content.

. Deadline: Mention deadlines or time frames for time-sensitive responses.
. Audience: Specify the target audience for tailored content.

. Language: Indicate the language for the response, if different from the prompt.
. Citations: Request inclusion of citations or sources to support information.
. Points of view: Ask the Al to consider multiple perspectives or opinions.

. Counterarguments: Request addressing potential counterarguments.

. Terminology: Specify industry-specific or technical terms to use or avoid.
. Analogies: Ask the Al to use analogies or examples to clarify concepts.

. Quotes: Request inclusion of relevant quotes or statements from experts.
. Statistics: Encourage the use of statistics or data to support claims.

. Visual elements: Inquire about including charts, graphs, or images.

. Call to action: Request a clear call to action or next steps.

. Sensitivity: Mention sensitive topics or issues to be handled with care or avoided.
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10 STORYTELLING TIPS

FROM ELON MUSK TO NAIL YOUR PITCH

1. NAME THE ENEMY

Musk immediately says “This is how it is today... it sucks!"
Start by naming the thing that's getting in the way of your
customer's happiness. It doesn't have to be Darth Vader or
The Wicked Witch of the West. Musk makes it fossil fuels.

Address the enemy

3. AGITATE THE PROBLEM

“If we do nothing, this is where we are heading.* Musk
shows that we're at a pivotal moment. If we don't act now,
things will get much worse.

Do nothing

Lo
(1T
T

5. SPARK INTRIGUE

“I think we should collectively do something about this." The
audience roars with excitement. Musk shows a small blue
square on a map of the US. It's the surface area of solar
panels needed to power the entire US. Make your audience
know where you're heading.

Create
intrigue

Customer

7. SHOW, DON'T TELL

Musk plays an engaging 1-minute video of the Tesla
Powerwall. If you can't get in front of investors, record a
short Loom video. You get to record your screen and
camera whilst giving a clear explanation. Bring the solution
alive and make it personal to them.

9. DEMONSTRATE THE POTENTIAL

“The whole system is designed for infinite scalability.”
“What's needed to transition the world to sustainable
energy?" 160 million power packs - transition the US 900
million power paks - transition the world "This is within the
power of humanity.*

AAAAAAAAL
AAAAAAAAA
AAAAAAAAL
AAAAAAAAL
AAAAAAAAL
One system Infinite potential

ALEx BANKS @) SACHIN RAMUE
2. CREATE URGENCY

"You can order the Powerwall right now on the Tesla
website." "Take solar panels, combine it with the Tesla
Powerwall and never have to worry about electricity
lines." A solution that works wherever you are.

A

‘v,

Only 20 mins left to
avail the offers

4. OFFER THE MISSING PIECE OF THE PUZZLE

“As most of you are aware, the sun doesn't shine at night."
What needs to be achieved to get to the promised land?
Demonstrate possibility by showing what needs to happen.

l I Provide what
i they lack

6. SELL BENEFITS, NOT FEATURES

"It gives you safety, security and a completely affordable
solution.” Cut in power - no problem Snowstorm - no
problem Live off grid - no problem. Musk tells the audience
exactly how the Tesla Powerwall benefits them. Not listing
boring features.

What they have

8. BUILD TRUST

Remove uncertainty from your pitch by giving a demo.
The camera cuts to backstage: "This entire night has been
powered by batteries.” Zero reliance on the grid. If you're
an early-stage startup, use: - Demos - Customer feedback
« Testimonials

Feedback Testimonials

10. SHOW YOUR LONG-TERM VISION

Don't pitch to raise money. Pitch because you have never
been more excited about what you could accomplish.
Musk shows that Tesla can't do this alone. Receiving an
investment comes as a byproduct of buying into your

long-term vision.

— 0
Today In Five Years
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Startup Website Messaging Guide

Each page has very specific purpose in your GTM FletCh

Page type

Its purpose...

Lead with...

In order to...

Good example...

Why is it good?

THe
FRONT DOOR

Home Page
Introduce the core

aspect of your product
&the problem is solves.

The most compelling
capability & use case.

THe
PERSONAL WELCOME

Persona Page

To highlight who you
help and the ways you
help them.

The most compelling
capability & use case for
your target ICP.

v

The
VIP ENTRANCES

Use Case Page
To highlight how a

specific user will use
the product.

Capability &

The main capability that
addresses the use case &
how it works.

THe
FEATURE TWDEX

Product Page

Showcase the main
features & how they

work.

THe
VALVE EXCHANGE

Pricing Page

To layout the value

exchange for users &
buyers.

THE
Blo Vision

About Page

To express your beliefs
and big vision.

The
OWNERS MANVAL

Resource Pages

To provide a deep dive
guide into your product.

v

v

v

How the product works.
along with highlighting
your best features.

v

Target Customer

Aclear description of what
type of useris a fit for EACH
pricing ter.

v

Your Vision

Your big vision (usually
pulling from your investor

deck).
v

* High Value Guides

Your most fundamental
onboarding guides (most
used)

Getyour ideal user to
take the first step (sign
up, book demo, go to
sub-page)

v

@ Calendly
'

Get your ideal user to
take the first step (sign
up, book demo, go to
sub-page)

eoA@sana
v

Get your ideal user to
take the first step (sign
up, book demo, go to
sub-page)

Get users to see all the
cool stuff they can do.

Convince buyers they
are buying the right
package.

v

> Airtable
v

Convince investors and
employees you are on to
something big.

v

Get users to value in the
product — faster.

super clear on the
problem and what the
productis.

Very clear who the page
i for —and their
highlight of use cases
directing to sub page is
very clear.

The thousands of use case
pages for each type of
‘connection s so specific
— and high converting

They solve thisina
navigational dropdown —

butit's very easy to see the
main features. And they
each get their own page!

Very clean with
personalization for the
type of user — making
it easier to self select.

Clear about their
mission — with
highlights, key stats,
and ambitions.

The amount of valuable
information in their
resources tab is
incredible —and is a
current user gold mine.

GET THESE RIGHT —> SO THAT A PROSPECT WILL EXPLORE HERE
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ChatGPT Mastery Cheat Sheet
Beginner to Pro

KEY TERMS KEY FEATURES
Prompts: Written instructions given to ChatGPT Prompting: Instruct ChatPGT to produce text output that you
GPT-4: The latest Al model powering ChatGPT want. Examples: blogs, emails, essays, code, and more

Web Browsing: Enables ChatGPT to access the internet and
obtain up to date information to generate prompts

OpenAl: The company that built ChatGPT and GPT-4

Prompt Engineering: The technique of crafting the correct

prompts to get your desired output Plugins: Similar to Chrome plugins, these are add ons you can

install to extent the capability of ChatGPT

Note: Web browsing and Plugins require a ChatGPT Plus
subscription

Generative Al: A category of Al that generates media like text,
images, music, and movies

KEY USE CASES AND PROMPTS
Improve your wri : Proofread my writing above. Fix grammar and spelling mistakes. And make suggestions that will improve
the clarity of my writing.

Delegate your research: | am creating a report about [insert topic]. Research and create an in-depth report with a step-by-step
guide that will help readers understand how to [insert outcome].

Learn new skills: | want to learn [insert desired skill]. Create a 30 day learning plan that will help a beginner like me learn and
improve this skill.

Use 80/20 to learn faster: | want to learn about [insert topic]. Identify and share the most important 20% of learnings from this
topic that will help me understand 80% of it.

Summarize long texts, articles, and reports: Summarize the text below and give me a list of bullet points with key insights and
the most important facts.

Simplify and understand complex documents: Rewrite this text and make it easy for a beginner to understand: [insert text].
Generate new ideas: | want to [insert task or goal]. Generate [insert desired outcome] for [insert task or goal].
Simplify and learn complex topics: Explain [insert topic] in simple and easy terms that any beginner can understand.

TONES FORMAT MODES AND ROLES
Write using [x] tone Table Essay Code Intern: Find research on [insert topic]
Persuasive Professional Firm Idea generator: Generate ideas on [x]
i ’ Blog Report Tweet s i o s .

Formal Descriptive ~ Confident N Editor: Edit and fix this text: [insert text]
Informal Humorous Poetic Email  Presentation Social Teacher: Teach me about [insert topic]
Friendly ~ Academic  Narrative Bullets  Research media post Critic: Critique my argument: [argument]

10 BEST PLUGINS ALTERNATIVE CHATBOTS
b (D
Video Insights Wolfram Scholar Al WebPilot
PROMPT GENERATION APPS
. . . " P“""F'Bm\ @ WWJ L
KeyMate Search  VoxScript Zapier Create QR Code

3 CREATED BY
E e
S
m n Zain Kahn. Join 250,000+ readers and get

Pixellow AskYourPDF more Al insights at j
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THE CHATGPT CHECKLIST :- §,

O Learn ChatGPT basics

O Practice with ChatGPT

0 Create simple Al chatbot

0 Explore advanced Al concepts
0 Experiment with Al in business
0 Keep updated on Al trends

0O Find popular content themes
0 Develop a content calendar
O Write a blog post

0 Edit and proofread content
0 Publish and promote content
O Analyze content performance

0 Identify a problem
0 Research possible solutions
O Design an action plan

O Implement the plan

O Evaluate the results

O Adjust the plan if necessary

O Gather data

O Clean and format data
O Analyze data

O Interpret findings

O Create a report

O Present results

O Identify repetitive tasks
0 Develop automation plan
0 Write automation script
O Test the script

O Implement automation

O Monitor and tweak as needed

O Identify industry of interest
O Research current trends

O Analyze competition

0 Compile research findings
O Present findings

0 Develop action plans

O Draft a business email

O Edit for clarity and tone
0 Use professional format
O Practice business calls
O Develop a presentation

O Present to a mock audience

O Prioritize tasks

O Create a schedule

O Break tasks into steps

0 Track time spent on tasks
0 Evaluate time management

O Adjust and improve

O Learn a coding language
O Practice with simple projects
0 Debug your code

1 Write a complex program

1 Test the program

O Refine and optimize code

0 Research marketing trends

I Develop a marketing plan

o Implement marketing strategie

o Track campaign performance
O Analyze marketing data

0 Adjust marketing strategies

0 Collect relevant data

£l Choose appropriate visualizati

O Create a basic chart
O Refine and customize chart
O Present data visually

O Analyze visualized data

0 Define project goals
O Create a project plan

O Allocate resources

I Monitor project progress
0 Adjust project plan

O Review project outcome

O Learn basics of a CRM

O Input customer data

O Track customer interactions
0 Generate CRM reports

0 Analyze CRM data

0 Refine CRM strategies

o

Identify a skill to develop
Research learning resources
Create a learning schedule
Practice new skill regularly
Evaluate skill progress
Apply new skill

ODoooao

Follow

O Follow tech news sources
0 Attend tech webinars

0 Research emerging tech

0O Experiment with new tech
0 Analyze impact of new tech
0 Apply new tech knowledge

k Zee on Linkedin [in]
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ULTIMATE
SEO
CHECKLIST

@ Setup GSC and Bing Webmaster tools

@ Setup Google Analytics

@ Install and configure an SEO plugin
(Wordpress)

© Generate & submita sitemap

 Create a Robots.txt file

© Check Search Console for manual actions

% Make sure that your website is indexed

@ Make sure you are using HTTPS

@ Check for duplicate versions of your site
@ Find & fix crawl errors

@ Improve site speed

@ Fixbroken internal & outbound links.

% Find and fix HTTP links on HTTPS pages
@ Make it mobile-friendly

© Use an SEO-friendly URL structure

@ Add structured data

© Check the page depth

© Check temporary 302 redirects

@ Find and fix redirect chains & loops

OFF-PAGE SEO

Analyze your competitor's link profile
© Conduct a link intersect analysis

@ Tum unlinked mentions into links

@ Find new link building opportunities

@ Setup and optimize Google My Business

&

Identify your competitors.

Find your main money’ keywords

Find long-tail keyword variations
Create a keyword map

Analyze the intent of pages that rank
Identify questions that are being asked
Understand how difficult it is to rank for
target keywords

A3 AIdQ

[

Fix duplicate, missing & truncated title
tags

Find & fix duplicate, missing meta
descriptions

Find and fix multiple H tags

Improve title & meta tags, and page
content

L)

Q

Run a content audit and prune content
Optimize images (naming, ALT tags, size)
Improve internal linking

© Find & fix keyword cannibalization

@ Find & fix orphaned site pages

@ Is your content up to date?

Qa0
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MIDJOURNEY CHEAT SHEET (v5)

| SUFFIX
modulates
Prefix & Scene

| SCENE
| defines content

'PREFIX
defines image
medium & style
|

/ studio photography,
cinematic close-up shot,
‘renaissance paint:

/imagine prompt: astronaut on a horse

PARAMETERS

/imagine prompt: d,\,m;c shot of y,astryun'aut ona '{hdrsé,, t’urtle}; -=c A /

. four prompts are run:
cinematic shot of astronaut on a horse --c 20
cinematic shot of astronaut on a turtle --c 20
cinematic shot of astronaut on a horse --c 80
cinematic shot of astronaut on

a turtle --c 80

—

m

/prefer option set ‘niyf:oétbrésétf

]hyperreatistic --c 40 ‘

NOW /imagine prompt: astronaut, --mycoolpreset

becomes /imagine prompt: astronaut, hyperrealistic --c 40

/prefer option set A deletes mycoolpreset

/prefer option list
show custom presets (options)

/prefer remix
toggle remix mode

--ar [WIDTH: HEIGHT] aspect ratio --c [0-100] chaos (unusual results)

&
0 50

1lee

--tile seamless patterns

--q [0.25]0.5]|1]2]
quality (>1 burns GPU minutes!)

--iw [W]
sets inage weight to W

--no [X]

gives X a negative weight of 0.5

--seed [0-4294967295]
starting point for initial grid

--stop [10-100]

--niji / --niji 5
stop at earlier percentage

anime trained model

--s [0-1000] stylize (artistic interpretation)

AR E

100 300
(default)

:: [weight]

/imagine prompt:

--v [1,2,3,4,5] model version

--repeat [N] repeat prompt N-times

hot dog dog  hot::2 dog

/describe generate 4 prompts from image

/blend

merge 2-5 images into new image

/info
/settings change bot settings

show account info & queued jobs

/subscribe change subscription plan

/stealth & /public toggle stealth mode

/fast & /relax

toggle fast mode

@tristwolff
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ChatGPT Mastery Cheat Sheet
Zero to Pro

KEY TERMS KEY FEATURES
Prompts: Written instructions given to ChatGPT Prompting: Instruct ChatPGT to produce text output that you
GPT-4: The latest Al model powering ChatGPT want. Examples: blogs, emails, essays, code, and more

OpenAl: 5 Web Browsing: Enables ChatGPT to access the internet and
g ccmanyihetoul ChatCR L SCETE obtain up to date information to generate prompts
: The technique of crafting the correct

prompts to get your desired output

Generative Al: A category of Al that generates media like text,
images, music, and movies

Plugins: Similar to Chrome plugins, these are add ons you can
install to extent the capability of ChatGPT

Note: Web browsing and Plugins require a ChatGPT Plus
subscription

TONES FORMAT MODES AND ROLES
Write using [x] tone oo Table Essay Intern: Find research on [insert topic]
Firm Professional Persuasive Twiest Blog Report m-m Generate ideas on [x]
Confident Descriptive Formal Gl e Editor: Edit and fix this text: [insert text]
Poetic Humorous Informal Social mal Teacher: Teach me about [insert topic]

Narrative  Academic Friendly media post Bullets Research Critic: Critique my argument: [argument]

10 BEST PLUGINS

s R@LBEI~F0E

Video Wolfram  Scholar Al WebPilot ~ KeyMate  VoxScript  Zapier Create Pixellow As-kVouf
Insights Search QR Code

KEY USE CASES AND PROMPTS

Improve your writing: Proofread my writing above. Fix grammar and spelling mistakes. And make suggestions that will improve
the clarity of my writing.

your research: | am creating a report about [insert topic]. Research and create an in-depth report with a step-by-step
guide that will help readers understand how to [insert outcome].

Learn new skills: | want to learn [insert desired skill]. Create a 30 day learning plan that will help a beginner like me learn and
improve this skill.

Use 80/20 to learn faster: | want to learn about [insert topic]. Identify and share the most important 20% of learnings from this
topic that will help me understand 80% of it.

‘Summarize long texts, articles, and reports: Summarize the text below and give me a list of bullet points with key insights and
the most important facts.

Simplify and understand complex documents: Rewrite this text and make it easy for a beginner to understand: [insert text].
‘Generate new ideas: | want to [insert task or goal]. Generate [insert desired outcome] for [insert task or goal].
Simplify and learn complex topics: Explain [insert topic] in simple and easy terms that any beginner can understand.

(Created by Awais Khan. Credit: Zain Kahn and Superhuman.
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Master ChatGPT Prompt Guide

TEMPERATURE IN PROMPTING CHATGPT

PARAMETER DESCRIPTION EFFECT EXAMPLE

High Temperature (e.g. | The Al's responses are more The Al may produce unexpected or more If asked to continue the story about a princess, the Al
0.8t01.0) diverse and creative random responses might introduce aliens or time travel

The Al's responses are The Al might show moderate creativity, with
balanced between responses that fit the context but include
randomness and focus some surprising elements

Medium Temperature
(eg.05t007)

If asked to continue the story about a princess, the Al
might introduce a talking animal companion

If asked to continue the story about a princess, the Al
might stick with traditional fairy tale elements like a
prince or a witch

Low Temperature (e.g. | The Al's responses are more The Al will stick closely to the most expected
0.1t0 0.4) deterministic and focused response, with little creativity

TONES IN PROMPTING CHATGPT CHATGPT ULTIMATE PROMPTING GUIDE

DESCRIPTION EXAMPLE PROMPT

Tone: Specify the desired tone (e.g. formal, casual, informative,
persuasive).

Formal: Define the format or structure (e.g. essay, bullet points,
outline, dialogue).

Act as: Indicate a role or perspective to adopt (e.g. expert, critic,
enthusiast).

Objective: State the goal or purpose of the response (e.g. inform,
persuade, entertain).

Context: Provide background information, data, or context for accurate
content generation.

Scope: Define the scope or range of the topic.

Keywords: List important keywords or phrases to be included.
Limitations: Specify constraints, such as word or character count.
Examples: Provide examples of desired style, structure, or content.
Deadline: Mention deadlines or time frames for time-sensitive
responses.

Audience: Specify the target audience for tailored content.

Language: Indicate the language for the response, it different from the
prompt.

Citations: Request inclusion of citations or sources to support
information.

Points of view: Ask the Al to consider multiple perspectives or
opinions.

Counterarguments: Request addressing potential counterarguments.
Terminology: Specify industry-specific or technical terms to use or
avoid.

Analogies: Ask the Al to use analogies or examples to clarify concepts.
Quotes: Request inclusion of relevant quotes or statements from
experts.

Statistics: Encourage the use of statistics or data to support claims.
Visual elements: Inquire about including charts, graphs, or images.
Call to action: Request a clear call to action or next steps.

Sensitivity: Mention sensitive topics or issues to be handled with care
oravoided.

Friendly | Conversational and warm ::; frienchy A);tell me 2 story sbouta,

Professional, polite,and | As a formal Al, wite a business

Formal |
without slang proposal.
Informal, using colloquial | As a casual Al tell me how to make a
language sandwich.

Focused, clear, and As a professional Al, explain the
businesslike blockchain technology.

Funny and entertaining | Asahumorous Al tell me a joke.

As asincere Al, tell me what you think
aboutart.

Professional

Humorous

Sincere Honest and heartfelt

As an excited Al, describe a roller

Excited | Energetic and enthusiastic :
coaster ride.

As an encouraging Al, motivate me to

Encouraging | Positive and supportive )
eng PRo exercise.

Polite and showing As a respectful Al, explain cultural
Respectful ;
deference customs in Japan.

Enthuslastic | Eagerand spirited As an enthusiastic Al, describe the
future of space travel.

Serious | Solermn and ot joking Asaserious Al discuss the implications
of climate change.

As a sarcastically toned Al, tell me Master ChatGPT

Saccastic; | Wbl and saticical about the joys of rush hour traffic. Prompt Guide

Made by Al Fire.
Find the high-quality version at AlFire.co

Compassionate and
understanding

As asympathetic Al respond to a sad

Sympathetic personal story.
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9 Tips for Writing Effective Google
Ad Copy

- =

Emotions move people to act. ‘Specifcity makes your ad stand out. our headine shauld be attention- ‘ad extensions provide more info.

rabting and relevant.

- What do they call your products or Use words ke For example: They'r frea and can 2X your CTR

Sorvices? Include your main keyword and the overnight.

- What are thele pain poinis? - free “Lose welgh fast” baneft.

© Whatdo they value? ey s Use extensions fke:
 Proven “Lose 10 pounds n 2 wesles” For example:

Use thislanguage in your ads.  Guaranteed - Shelnk extension
 secret - "Get a Fres Consutation Todayr”  Collout extensions
 powertul “Best coffee intown" - “Fin Your Perfect Mateh Onliner * Review extensions
 simple . "~ Location extonsions.
Discover “Voted #1 coffee shop in ey

Most Google searches are done on Urgency creates a sense o scarcity. Test mutiple: Have a clear and specific callto-action
motit. inyour headiine and descrption.
Uso words ik - Headiines
Make sure your ads are mobilefrendly * Descrptions. so phrases fike:
and sasy to road.  Limited time.  Keywords
* hctnow - Buy now
se short santences and simple words. ~ Don't miss out See what works best and adjust your  Calltoday
 Last chance. ads accordingly.  Get started
* Laam more
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ChatGPT Copywriting Cheat Sheet

Battle-tested prompts by a human* Copywriter

Experienced Copywriter Facebook Ads X options each
Brand Strategist Brand Positioning not more than X words
Content Creator Content Strategist In the style of X

Social Media Manager Social Calender Following this example
TikTok Influencer 15s UGC Script in a Table Form
Conversion Copywriter Sales Pitch With bullet points
Email Marketer Cold Email Series Summary
Linkedin Strategist Content Pillars Highlight X
SEO Specialist SEO Keywords Format in markdown

Method 1: Write in a way that's [insert tone of voice description]
Method 2: Learn from the tone of voice of [website] - ChatGPT4
Method 3: Analyse my tone of voice from the following: [example]
Provide your output as a short description for my TOV prompt.

Pitch.com: Beautiful Decks 1.Have the end goal in mind
Grammarly: Spelling 2.Teach ChatGPT like an intern
Canva Pro: Design 3.Always review & refine

TL;DV: Meeting Transcripts

Pebblely: Product Shots
Lemlist: Cold emails
Taplio: Linkedin content

*
Foreplay: Ad library @iﬂﬁx;ﬂéhiu
Notion: Idea repository for actionable
Al tips to scale

with speed

WWW.CLOSEWITHCOPY.CO \_2
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9 Psychology Concepts for Marketing

1.Halo Effect

People's overall impression of
aperson or brand can
influence their perception of
specific traits or qualities.

o O

2.Loss Aversion

People are more motivated by
the fear of losing something than
the prospect of gaining
something.

I Pleasure from gain

3.Social Proof

People are more likely to trust
a product or service if they see
others using and enjoying it.

t t
&H—~Q

4.Confirmation Bias

5.Scarcity effect

6.Anchoring Effect

People tend to seek out
information that confirms their
existing beliefs or attitudes.

All
Evidence J

é Our Belief

Evidence we believe

When something is perceived
as limited or rare, people are
more motivated to obtain it.

O—2

People rely heavily on the first
piece of information they
receive when making a decision.

@ -25% @

7.Goal Gradient Effect

People are more motivated to
complete a task as they
approach the end.

o000

8.The mere-exposure effect

People tend to prefer things
that are familiar to them.

Things | like

Unfamiliar

things

9.Authority Bias

People are more likely to trust
and follow the advice of those
in positions of authority.

e

Author

Pierre Herubel
Reddot Growth

Why Psychology?

Marketing is all about understanding consumer
behavior and their decision-making processes.
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ChatGPT: Zero to Power User

Cheat

DR EYTERVS

OpenAl: parent company of ChatGPT
Generafive Al: cafegory of Al that can “produce’ confent ke
fextimeges vs.specifc fasks ke predicting things

Al models: hink of hese as big, big math equations

Large language models: very big math equaions that are very
good at predicting fhe next word

Prompts: messages you send fo ChaiGPT

Prompt engineering: e science” of sending the axact right
messages fo ChatGPT fo get the output you war.

Sheet

ing long fext ranscripts, aficles, reports

storming iceas, oufings, new concepts

« Synthesizing insights and fakeanzys from fext

« Writing blog posts.arfices. pross releases, sfandard
operating procedurs, pretty much any fype of foxt

« Coding scripts and small programs

« Extracting dafa and pafferns from messy fext

« Reformatting fextidafa from messy fext fo fablesisiructure

SR PROMPT FRAMEWORKS

Get befter output by structuring your promps:

« RTF (Role, Task, Format)
« CTF (Context, Task, Forma)
« RASCEF (Role, Action, Steps, Context, Examples, Format)

Two methods fo prompting:

+ Megaprompts: Wiite one big message that contains all of
the sbove. E.g.. ask for afull press elease.

« Prompt chaining: Break down fha fask nfo smallr stps.
Eg. start by asking for a bog post dea, then an outin. then
the confent.

L. Infern: “Come up with new fundraising ideas-

2. Thought Partner: "What shauid we think about when
‘generating now fundraising ideas?”

3. Crifc:“Here'sa s of 10 funchaising ideas | created. Are there
any | missed? Which ones seem partculary good or bad?”

4, Teacher: *Teach me about . Assume | know (] and acjust
your language:”

SR EXAMPLE PROMPTS

Example context (attach before promt):° un o bake shop
called Pefe's Ples located in Denver, We sell vegan cookies,
brownies and cakes. My brand is ity humorous and ireverent™

1. "Wt 5 subject nes | should use for @ hodoy sle Masimum
8 vords coch”

2. Gome up it a -day amai sequenc cufine based o fhe
{eochings of the worid best -commerce marketers o sll my
ebook caled ‘Baking Wonders™

3. "Wt alancing poge header for my now Saf Lake Ciy
locafon. Generate 10 deas. Make sue they e ceafie:”

4. Wi  col emai 1 e GEO of a local nsurance agency.
Assume hey oo nferesed i caered desser.End of amail
asks for  16-minute cal. Mox engih 50 words.Tone:
profssiona, enhusioc”

. g for o por-fme boker posiion.Dratajob descripion
using what you know about my busines”

6.1 need foncress sles by 0% tis yer, Whataresome
growih sittegies | houid hink bou?™

7. *Hore e he reviews from my Google Revews page.
Summario e feedback from my cusfomers.”

8. “Below oro srafch nois from my recipe notebook. Format as0
recipe o be shown onifne”

TONES

“Tone: [ ¢
“Wite using a [ fone”

FORMAT

“Bo concise. Minimize
excess prose”
+ “Use less corporate jargon.”

CONVERSATIONAL + “Output as bullet pointsin
LIGHTHEARTED shortsentences.”
PERSUASIVE + “Oufput as a table with
SPARTAN columns: 4. ). 2. lal
FORMAL + “Bo extramely defaled”
FIRM

+ Encouragement = betfer: You are world-class of merkefing.”

+ Scolding also = better: “Mak fhis befer/more insighfful”

« Ifthe output is bad, add more defai/background info.

« Askif fo check its work: “Are fera any fopics you missed?”

« Adjust fomperature: Add “Temperature: x*fo prom.
creative (good for copywriing). O makes it more consenvative
{good for academic/formal.

BingChar Poe

I USEFULPLUGINS

[E——
3
[}

Avopic Clovde [

a-uope
®

Compiled by Pete Huang
Get the HI-RES version af theneurondaily.com
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Cheat Sheet

Bz Mareting Speilst Wileacapin
CROSpcialist Createabogpust
HarktiogConsutant Enal Sequece e e
Aetas ary Voo Sals Copy Tabe/Chart

Actas Steve Jobs. ‘Product Description Spreadsheet

Expert marketer from X Aaalysis POF
Martiog st VoSt raphVisls
Pt e Course Ot [

ol EyertCopiter S0 Keports St Catart

Tome
AdCreative s
Flair

1. Making CatGPT write ke yourself
2.Comertcompany asets nto reistibuted contet lan

3 Connect ChatkPT vithSack, ceate unigueclet data poies
4 Find decison maker tte, ntegrate w ERM

.Use top capton s nspiraton, developand eitiqe aaint

Linked Prompting

‘Ltytme el tine o SEheyworich g it

2 Wit alistof esasve Beadines for i st hsed f i)

Ltreatealistofsbbeadings nd oo

Wt alistof 0 epwrs t rank o

.Gt m 15 compelin Ths orthe o

. Cantin th bt i f CTA, sebeaings,adhoos for thebog st
abnt [opic]

1t s bogpostinthe tyleof e

. Midourey Perfect rompt Crator
1 InsantCaption Regenerator (Likedi, Titter,Ey)
8. A2 Youtube Content Generator

. LinedlaCapton —> Twtter Thread Generator

10. One lck SE0Page Graer

11 Webpage Lea Etractor

ZERD - “Write me 15 CTAs about [topic]”

Tips to Remember

‘Lhave CKAGPYcategurise an fomatdta -t reabl by Ecel and thers
2. APt creat prompts fom ther A egines - Midjourne, DAL Sableifsion
Ackfor you oty fomatto b n ASCI At ar i teform o et and haacers

A There are 0000 of wys o singChatS () itou ain - e o ow.

. Aot ot you ol lay!ChtGT can it nsngrycstome, o eleer, et

.ot thin o HatGT e restaran, more ofa groen stor - nresnts re mest mportant
1. Fatcheck faccheck fac check - use Prpeity,Bar, ot ot A enines (1o Chati?T)

ONE-“Writ me 15 CTAS aboe tpic.
Hee' anexample: et 254 ff your product with code:Marwell

MOLTIPLE - “Write me 15 CTAs about [topic]. Here are 5 examples:
[example 1] [example 2] [example 3] (example 4] [example 5]

This one is a certified GEM
e

M
_ "/ RASCHER

Jotas st v, e witin sl v o ). st o he s an o5 v et ot
Tt Dk sttt 1 e o, he et sred s empis LY o o s s,

Tt ' i i s o, ot s ool o, Tyt st o ot e .
e —

ot Bl et
[

g e e o et e,
Tet= st )
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IDEAS

FOR USING GENERATIVE AI

L CODING REPORT WRITING ’CASE STUDIES| MENU PLANNING CREATIVE WRITING STORY TELLING SCENARIOS
Automatically Sol
urce Helpto Background i Able to Create plans ; . it Create Generate a list Generate
create codes  jncpiration, draw g ac) Is”;” i Can wnteda include afa dh':.r e Provide new ideas Asdswst with eg'""% raratie of potential Create a Generate a sentence, interesting and
infesponse  i4eas from code Wticayl  "eScarchi Provide | case study : with their favourite AILEVISING DAse: e lot twists for a backstory then revise it to make it listi i
to promps analytical examples for based on references, certain dietary = di on suggesting writing Pl Ists for f fand Tty realistic scenarios
generated by Al tools insho quidelines  find sources | requirements ingredients changes o prompts story. i lan for a wide range
= o —_ — easier i -— - — of probability (and
Generate  Translate code = ‘ = 1 TR |mgroven’\en§f oy Provide I Generate a discussion  Other) concepts
similar code from one Senery Finding links for |~ If you [iciwey fof, Provide the st inspiration 2 sampleot Generate | topic about the ethics
based on language to sentence - peinfyl sources, | needto Can be real | people to find quick nutitional | e or | therwitngand  GREER | P f’ech"olow i
provide another | slr:clure graphs and Creaia g o jeadylogo ey analysis of Provide examples  feedhack on ask for synopsis | privacy or social media.
examples —— | andsome images stimulus, hypothetical | that don'trequire recipes to meet of successful it feedback and i
- generate general you can alot of time dietary needs wriiting to help 9 suggestions for - —
e pseudocode | terminology e || askitto W— ) = users learn from improvment Provide
understand " el find Use ChatGPT Provide recipe established authors Suggest descriptive Geharaleesholnes
concepts and iy f relevent  togeneratea | recommendations Create a alternatives for | Can generate \ X to real life situations.
] insel define anguage it of i shopping list i traits for languade fo
essential rompts | criteria terms | stof " i Greate aresponse. Word choices, paint vivid
comands helping o code b Relpwith | conversation | ingredients, dietary based on a < Z ea 5_P°l_se sentence characters for e o
generateideas | """ | 4o mpa" ing Summarise starters for a restrictions or menu plan 0 :ai:e'"sif’"a N riucture or | Students to then readger's Ming | Create statistics
information dialogue cooking time R8s oM overall develop a story to use in
Create completly coded B et reiise: P'r:s\;;er aanhl.ss{\::' _organisation | around m::r;r:::;al
websites (HTML CSS javascript) help find Prompt analysing case Provudg mgyedlem dishas basaden ngerate ideas for ) Greate Summarise
— - Siitable alternative studies based substitutions to RiF writing prompts, plot Build a progressive story specific
Automate repetitive code and | . headin on given optimise nutritional 2 i twists, character basic story in'collaboration stories. -y
i terminology g e al cuisine choice development, etc structure i
complete/finish code suggestions criteria value BRI with user
99 and budget | gl
“ | ot : A
[ ) Find targeted Helpscondense 5o oo citation|  Generate  Cfeatequiz - Create Input study Organise study Create prompts Analyse writing to Generate a paragraph, Real-time writing
‘ Clarify resources information into a asslstance multiple and revision questions and schedule that take a identify any phrases or then add or remove feedback
questions Simplify scientific summarised examples of flashcards  ~questions topics to generate - — Stanceona sentences that may be proper punctuation.
concepts pafagiaph 4 topic onatopic  onatopic responses thathelp Oy and paste particular issue | fepetitive oroverused | oo e Tailored grammar
— Offer - prepare for exams ~ notes from class spl 2 paragraphs A
summarise complex Generate and brainstorming s e and then ask it to and make a . rearrange sentences to
Explore articles analyse text on a prompts eficiale a istofworas - form a logical convincing Identify any improve the flow. =
historical specific topic Create related to a specific Facilitate group structure or argument grammatical errors s —_— Sentence restructuring
events Simplify difficult o custom topic, then quiz students  discussions and sequence = Adaptive spelling for clarity
vocabulary Creating prompts that —ocearc flashcards on their meanings brainstorming SR Suggest alternative exercises
[ i el sessions i i
Summarise large amounts of text e;etr:ﬂl;sﬂf“;::z:ishéﬂa question ideas | = T provide time springboarding | WOds or phrasing help | aygeted pronunciation Reading speed and
| into shorter, more concise o O o cheReUsei Provide time management tips for agrument express ideas more practice fluency training
summaries topicin-dep formulas to use in excel  management tips clearly and effectively -
‘ g s | .
Clarify Create social Break a task down Promote Visualise concepts - Model essay Generate task . o
complex naratives into specific steps Seff-requlation graphically 4 Read text out loud Generate practice Cerateacustomrubric |~ VEEE Ex58Y outlines HE’F;W"T‘ A;i':"p‘::::g::a
instructions = Questions [
eartp Rewrite email to by i . Create argument -
grammaticalerrors e it riendly or Create step-by-step Use colour coding & qiomise font face . Suggest Provide sentence o\ nterpoints Offer testtaking ~ Make writing more
Reinforce i ly visual instructions strategies Offer sample improvements based starters or . assertive
offer personalised professional P bl strategies
key concepts & ; responses on specific criteria prompts =
" learning Implement visual Provide Offer text to speech Project-based T
Dictation : help establish a daily timers multi-sensory tools Provide analysis of response based on assessment ?
support Adapt text size, FoLtine learning Provide targeted Sy i crit’:eria guidance to specific standards
colors for dyslexia BTRRR eedback P
il Assist with note-taking y = T i Evaluate problem-solving
Describe ‘ assignments Identify patterns in Provide el "
images for Con\::r;:ﬁ;l:‘e: nll!:smms A mnss:;l}::n; e Provide targeted  Assess skill gaps for targeted instruction learning styles adaptive skills with Al scenarios
= g - =
.ﬁ:ﬂﬁ — c:pnons :arl Offer memory aids for  hearing impared Adapt content for fescback nne;?:‘:i‘;s Analyse code quality in
feach sign language Video content cognitive challenges color-blind students 5 : Create interactive, gamified i
_students through Al videos i o E——— Evaluate oral presentations automatically assessmenti - programming tasks
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Train ChatGPT to Write
Exactly Like You

Act like a professional copywriter. I'm going to show you some copy I've written, and your goalis 4
to imitate it.

You'll start by just saying "START". Then I'll show you an example text and you'll just say "NEXT".
Then another example and you'll just say "NEXT" and so on. I'll give you lots of examples, more
than two. You'll never stop saying "NEXT". You can only say something else when | say "DONE",
not before.

Then you'll analyze my writing style, tone and style of the sample texts I've given you. Finally, I'll
ask you to write a new text on a given subject using exactly my writing style.

Writing about something, even something you know well, usually shows you that you didn't “
know it as well as you thought. Putting ideas into words is a severe test. The first words you

choose are usually wrong; you have to rewrite sentences over and over to get them exactly right.
And your ideas won't just be imprecise, but incomplete too. Half the ideas that end up in an

essay will be ones you thought of while you were writing it. Indeed, that's why | write them.

Once you publish something, the convention is that whatever you wrote was what you thought 4
before you wrote it. These were your ideas, and now you've expressed them. But you know this

isn't true. You know that putting your ideas into words changed them. And not just the ideas you
published. Presumably there were others that turned out to be too broken to fix, and those you
discarded instead.

It's not just having to commit your ideas to specific words that makes writing so exacting. The
real test is reading what you've written. You have to pretend to be a neutral reader who knows
nothing of what's in your head, only what you wrote. When he reads what you wrote, does it
seem correct? Does it seem complete? If you make an effort, you can read your writing as if you
were a complete stranger, and when you do the news is usually bad. It takes me many cycles
before | can get an essay past the stranger. But the stranger is rational, so you always can, if you
ask him what he needs. If he's not satisfied because you failed to mention x or didn't qualify
some sentence sufficiently, then you mention x or add more qualifications. Happy now? It may
cost you some nice sentences, but you have to resign yourself to that. You just have to make
them as good as you can and still satisfy the stranger.

This much, | assume, won't be that controversial. | think it will accord with the experience of “
anyone who has tried to write about anything nontrivial. There may exist people whose thoughts
are so perfectly formed that they just flow straight into words. But I've never known anyone who
could do this, and if | met someone who said they could, it would seem evidence of their
limitations rather than their ability. Indeed, this is a trope in movies: the guy who claims to have a
plan for doing some difficult thing, and who when questioned further, taps his head and says
"It's all up here." Everyone watching the movie knows what that means. At best the plan is vague
and incomplete. Very likely there's some undiscovered flaw that invalidates it completely. At
best it's a plan for a plan.
estoreera.gu mroad.com
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CHATGPT PROMPTING CHEAT SHEET

Actas a Create a Show as
(ROLE) (TASK) (FORMAT)
- CEO « Essay « List
« Marketer « Recipe - PDF
« Inventor « Article « XML
« Therapist « Ad Copy « HTMI
« Journalist « Headline « Code
- Advertiser « Analysis « Graphs
« Copywriter « Blog Post « ATable
« Ghostwriter « Summary « Rich Text
« Accountant -« Sales Copy - Summary
- Entrepreneur « Video Script « Markdown
« Mindset Coach « SEO Keywords « Word Cloud
- Project Manager « Book Outline - Spreadsheet
« Prompt Engineer « Email Sequence « Gantt Chart
» Website Designer « Social Media Post « Plain Text file

- Best Selling Author « Product Description « Presentation Slides

“Acting as a (ROLE) perform (TASK) in (FORMAT)”




